76

|

FTAXP https://doi.org/ 10.52536/2788-5860.2026.91.3.006
11.01.65

Takhira Kamaljanova'>, Zamza Kozhakhmet’

I Candidate of Historical Sciences, Associate Professor of
L.N.Gumilyov Eurasian National University
e-mail: Takhira. Kamaljanova@mail.ru
2 Student of L.N.Gumilyov Eurasian National University
(Astana, Kazakhstan)
e-mail: zamzakozhakhmet@gmail.com

KAZAKHSTAN’S DIGITAL CULTURAL DIPLOMACY: INSTRUMENTS
AND EXPERIENCES OF COOPERATION WITH EAST ASIAN COUNTRIES

Abstract. The rapid development of digital diplomacy today has ensured the
widespread use of digital cultural diplomacy in international relations. This article
examines from different angles the tools and practices of digital cultural diplomacy of
Kazakhstan in Asia, primarily in China, the Republic of Korea and Japan and analyzes
the dynamics of development.

The aim of the research is to analyze, based on the theories of soft power and
constructivism, digital projects and cultural diplomacy initiatives aimed at a foreign
audience and implemented with the participation of the state in the context of
technological change. Special attention is paid to the activities of non-state actors -
diasporas, bloggers, and cultural intermediaries - who use local and international digital
platforms to promote culture abroad, as well as a comparative analysis of the importance
and benefits of these practices.

The research is based on qualitative analytical methods; SWOT analysis is
additionally used to identify strengths and weaknesses, opportunities and threats in
digital cultural diplomacy. The results obtained emphasize the need to adapt the Asian
experience and modernize the Kazakh content strategy for cultural promotion. The long-
term goal is to increase the number of joint projects with Asia and create gamification
based on the national social heritage.

Keywords: digital cultural diplomacy, soft power, Kazakh diasporas, social
networks, digital platforms, bloggers, virtual communication.

Taxupa Kamasa:kanosa, 3om3a Koxaxmer

KA3AKCTAHHBIH  IU®PJIBIK MOJAEHHU JUIIIIOMATUSICHI:
HIBIFBIC A3USA EJJEPIMEH BIHTBIMAKTACTBIK KYPAJIJIAPBI MEH
TOXIPUBECI

Anparna. [{udpnblK AUIUIOMaTHSIHBIH KapKbIHIBI IaMybl OYTiHIE XallbIKapajbIK
KaTblHacTap/1a UQPIIbIK MOJACHH TUMIIOMATUSHBIH KEHIHEH KOJIJJaHbITYbIH KAMTaMachl3
erti. byn makanana Asusiaarsl, ocipece Kprraiinarsl, Kopest PecriyOnukachiHIarsl xoHe
JKanonusnars! KazakcTaHHBIH IU(PIIBIK MOJICHN AUIUIOMATHACHIHBIH KYPajlapbl MEH
ToXxipuOenepi opTypili TYPFBIAAH KapacTHIPBUIAIB JKOHE OHBIH JaMy JWHAMHKACHI
TaJIIaHa/Ibl.

3epTTeyAiH MakcaThl - )XYMCAK KYII [eH KOHCTPYKTHBU3M TeOpHsuIapblHa CyleHe
OTBIPBIN, WICTEIIIK AyAUTOpHSFa OarbITTANFaH >KOHE TEXHOJOTHSIJIBIK e3repicTep
asICHIHJIa MEMJICKETTIH KaTBICYBIMEH JKY3€re achbIpbUIATBIH MOJCHH JHUIIIIOMATHSIAFbI
mudpIIblk >kobamap MeH Oacramanapabl Tangay. lllerenne MoneHMeTTi HacuxaTTay
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YUIH SKeprijiKTi >KOHE XaJbIKapajJblK HU(PIBIK IUiardopManapasl NaigaaaHaTbH
MEMIICKETTIK eMeC CYOBEKTUIepIiH - JHaclopalapIblH, OJOTepIIepaiH KOHE MOJICHH
JeNIaABIKTapABIH KBI3METiHe, COHJai-aK OCBl ToXipHOenepaiH MaHBI3ABUIBIFE MECH
ApPTHIKIIBUTBIKTAPBIH CABICTHIPMAIIBI TAJIJIAyFa epeKIlie Ha3ap ayAapblia/ibl.

3eprTey canaibl aHATUTHUKAIBIK dJIICTEpre HETI3/CIreH jKoHe HUQPIBIK MOJCHU
JUIUTOMATHSIHBIH KYLITI, 9JICI3 JKaKTapblH, MYMKIHJIIKTEpl MEH KayilNTepiH aHBIKTay
yurin koceiMma SWOT  rtanpayslH  maiinananansl. 3epTTey HOTIDKenepi  Asus
ToxipuOeciH OeifiMaey koHE MOICHHM HacWxarray YmIiH Ka3akcTaHHBIH KOHTEHT
CTpPATETHACHIH KAHFBIPTY KAKETTUIITIH KepceTeni. ¥3aK Mep3imMai MakcaT - A3HsIMEH
OipiieckeH sxo0anap CaHbIH KOOCHUTY KOHE YITTHIK OJCYMETTIK Mypara HETi3eireH
OWBIH/IBIK TEXHOJIOTUSIIAPABI KYPY.

Tyiiin ce30ep: yudpavik MoOeHU OUNIOMAMUS, JCYMCAK KYul, Ka3aK OUacnopaid-
Dpbl, aneymemmik meoud, Yyu@pavlk niameopmanap, drozepiep, GUPMyaiobl KOMMYHU-
Kayus.

Taxupa Kamaaakanosa, 3am3a Koxaxmer

OU®POBASA KVYJIBTYPHASA JUIIVIOMATHUA KA3AXCTAHA: HH-
CTPYMEHTBI U OIIBIT COTPYJHUYECTBA CO CTPAHAMHM BOCTOU-
HOW A3UU

AnHoTanus. beictpoe passutne udpoBoii JUMIIOMATHH CErOHSI 00eCTIeUHIIO K-
POKOE MCIOJIB30BaHUE NN(PPOBOIT KyIbTYpPHOH TUMIOMAaTHH B MEXKyHapOJHBIX OTHO-
HmIeHnsAX. B maHHOM cTaThe paccMaTpUBAIOTCS ¢ Pa3sHBIX TOUYEK 3PCHUS HHCTPYMEHTHI U
MpakTHKH HU(POBON KynbTypHOU auruiomarnu Kaszaxcrana B A3um, mpex/e BCEro B
Kurae, Peciybnnke Kopest u Slnonuu, 1 aHainu3npyercst JUHAMHUKa Pa3BUTHSI.

Lenb nccnenoBanus — aHaIu3, HA OCHOBE TEOPUN MATKON CHIIBI U KOHCTPYKTUBU3-
Ma, HU(POBBIX MPOCKTOB W MHUIMATHB B 00JACTH KyJBTYPHON IUIZIOMAaTHH, OPHEH-
THPOBAHHBIX Ha 3apyO0EKHYIO ayJJUTOPHIO M PEATU3YEMBIX C YIaCTHEM I'OCYIapCTBa B
KOHTEKCTE TEXHOJIOTHYECKUX n3MeHeHHH. Oco0oe BHIMaHUE yIEISIETCS eI TeIbHOCTH
HEroCyJapCTBEHHBIX CYOBEKTOB — JMACIIOp, OJOrepoB U KyJbTYPHBIX MOCPEIHHUKOB,
UCIIOJIB3YIOLIMX MECTHBIE M MEXIyHapoJHbIe IIH(POBBIE TIAT(HOPMBI ISl IPOJIBIIKE-
HUSI KyJIBTYpHBI 32 pyOeKoM, a TaK)Ke CPaBHUTEIBHBIH aHAJIN3 3HAYUMOCTH U MIPEUMY-
LIECTB ATHUX MPAKTHK.

HccrenoBanne OCHOBAaHO Ha KAa4E€CTBEHHBIX aHAIUTHYECKMX METOJAX; JAONOIHH-
TenpHO ncnonb3yercss SWOT-aHanu3 Jyist BRISIBICHUS CHIILHBIX M CTTIA0BIX CTOPOH, BO3-
MOYKHOCTEH 1 yrpo3 B IIU(pOBOM KyJIbTYpHOH AuIIoMaTHH. [loydeHHbIe pe3ybTaThl
MOJJYEPKUBAIOT HEOOXOJMMOCTh aJIallTAlluM a3UaTCKOrO OIbITa M MOJIEPHU3ALNH Ka-
3aXCTAaHCKOM KOHTEHT-CTPAaTErnu MO MPOABIKEHHIO KyJIbTyphl. JloarocpouHas nenb
COCTOWT B YBEJIMUECHHUH YHCIIa COBMECTHBIX IIPOEKTOB ¢ A3Meil M CO3MaHuy reiMnduKa-
LMY HAa OCHOBE HALlMOHAIBHOIO COLIMAIBHOIO HACIIEIHS.

Knioueewie cnoea: yughposas Kynomypras ouniomamus, MAKas Cuid, Ka3axckue
ouacnopyl, coyuanvivie cemu, yu@posvie niame@opmul, Or02epvl, BUPMYATLHAS KOM-
MYHUKAYUS.

Introduction

Cultural diplomacy can be considered as a mechanism for promoting the national
values and interests of a country, contributing to the development of the country,
and strengthening relations with other countries. In the age of globalization, it is
very important to create peace and mutual understanding with other countries for
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the prosperity and independence of each state, and digital diplomacy can serve as a
guarantee of this.

The main goal of this approach in international relations, which developed
rapidly in the 19th and early 20th centuries and became official, was to ensure
mutual understanding and trust between states without war, without relying on
military power, increase prestige and to establish long-term agreements. The method
was first used in the United States and Europe during World War II and the Cold
Wars of the 1940s and 1960s.

Subsequently, these approaches developed beyond Western countries,
including in East Asian countries, namely Japan, China, and South Korea, where
digital technologies have become an important tool for cultural and humanitarian
interaction.

This study focuses on the Asian approach to cultural diplomacy, in particular
the experience and practices of Kazakhstan’s interactions with China, Japan, and
the Republic of Korea. It should be noted that initially cultural diplomacy was
carried out only through closed negotiations and agreements between diplomats
and government officials, but later society began to use it to promote the traditions,
language and mentality of their peoples abroad. The main reasons for such changes
in cultural diplomacy are globalization, the development of international relations
and the development of digital communication and social networks.

Cultural diplomacy has gained special importance for Kazakhstan in connection
with the establishment and deepening of relations with Asian countries, primarily
with China, Japan and the Republic of Korea. These countries are important
political, economic and cultural partners for Kazakhstan, which has led to the active
development of bilateral and multilateral forms of cultural interaction, including
digital formats.

At the same time, despite the rapid development of digitization, Kazakhstan’s
experience in the field of digital cultural diplomacy in Asia is still insufficiently
systematized. In particular, the limited distribution of programs aimed at an
international audience, as well as insufficient feedback from foreign participants
slow down the development of the most effective tools for large-scale and sustainable
cultural promotion in the digital environment.

The aim of this study is to analyze Kazakhstan’s digital cultural diplomacy using
the example of its interactions with China, Japan, and the Republic of Korea, and to
identify key digital tools that facilitate the promotion of Kazakhstani culture and soft
power in the region.

Literature review

The modern diplomatic system, as well as the strategies and instruments
associated with it, are undergoing significant changes due to changes in international
relations. The rapid development of data processing and communication technologies
has led to the development of enhanced discretion.

Kazakhstan has been successfully developing digital diplomacy for a long time,
paying special attention to the cultural dimension of foreign policy events.

The purpose of this literature review is to systematize the works of international
researchers and existing publications devoted to digital cultural diplomacy in
Kazakhstan, as well as to analyze its theoretical foundations, tools, and practical
implementation forms.

This analysis of the scientific literature reflects the evolution of the transition
from traditional cultural diplomacy to its digital forms. J. Nye linked cultural

Koram

Ne 3(97) 2026 FblILIMU-CAPANTAMAJbI XYPHAN 3
‘ Mpyip



diplomacy with the concept of “soft power,” demonstrating that it is implemented
through state programs for educational, artistic, and linguistic exchange [1]. Bjola
and Holmes and Pamment believe that a major transformation in cultural diplomacy
has occurred, leading to virtual communication among members of society through
various social media, while the development of virtual museums and other digital
platforms has become part of everyday life [2; 3]. This has significantly facilitated
direct communication between societies and accelerated public debate around
cultural products, creating additional conditions for peaceful cooperation between
states.

At the same time, research on digital cultural diplomacy in the context of
Kazakhstan is still fragmentary. The existing literature is mainly devoted to China
and Russia, while the Central Asian region is often mentioned casually in the context
of foreign policy and multilateral diplomacy. Given the technological development,
it becomes especially important for Kazakhstan to develop its own systemic digital
cultural agenda.

The digital reach of virtually all members of society indicates the development
of multi-format cultural diplomacy.

With the help of these tools, the foreign audience and compatriots abroad
receive more complete and reliable information about the country. For example, the
QazCulture portal collects materials about traditions, history, and art of Kazakhstan,
while international social networks such as Instagram, TikTok and Facebook are
used to visually promote language, cultural values and national space. Thanks to
these tools, foreigners have more opportunities to get reliable information and
explore the country both culturally and taking into account traditional nuances.

These platforms provide interactivity not only in one area, but also in a
combination of several at once, which is important for a foreign audience in terms of
interaction and engagement in discussions.

Thus, cultural diplomacy is constantly evolving from a unilateral component
of data exchange into a multilateral communication channel. Kazakhstan is given
the opportunity not only to assimilate external social influences but also to promote
its declared social character and strengthen its position at the global level. Despite
the practical implementation of these instruments in the Asian region, which is the
subject of this study, their effectiveness, the perception by the audience and the
actual effects are still poorly understudied.

Research on Kazakhstan’s interaction with Asian countries is mainly focused on
security, economic and political issues. In the scientific literature, one can often see
a tendency towards Asian cultural influence on Kazakhstan, and not vice versa. In
this regard, Kazakhstan is presented purely descriptively. Empirical research on this
topic is also extremely rare.

Li Jipeng (2025) compares the digital cultural brand strategies of China and
Kazakhstan and concludes that Kazakhstan’s strategy is mainly limited to the
Russian-speaking and English-speaking segments [4].

However, the use of the Kazakh language should not be regarded as a restriction;
on the contrary, it can serve as a unique tool for promoting culture. Experience
shows that the digital content of Kazakhstani youth is distributed in international
social networks in several languages, which contributes to a wider reach of the
global audience.

In the Asian context, there remains a clear lack of research on the activities
of informal actors promoting Kazakhstani culture through local digital platforms
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(WeChat, KakaoTalk, LINE) and using local languages. Eliminating this research
gap is one of the main goals of this article.

Recent scholarship also demonstrates that digital cultural diplomacy should
be examined through several interconnected dimensions rather than through
the presence of individual digital platforms alone. Grincheva argues that the
digitalization of cultural diplomacy has expanded the range of relevant actors from
traditional governmental institutions to cultural organizations, communities and
individual influencers, while digital platforms themselves increasingly constitute the
infrastructure through which cultural communication takes place. This perspective
is particularly relevant to Kazakhstan because its digital cultural diplomacy involves
not only governmental initiatives but also museums, media organizations, diaspora
communities, bloggers and individual cultural intermediaries. Accordingly, the
present study distinguishes between state-led digital platforms, digital cultural
heritage projects, social-media communication, international cultural-media
initiatives and non-state cultural mediation. Such classification makes it possible
to examine the scope of Kazakhstan’s digital cultural diplomacy and to compare
its institutional and communication practices with those of China, South Korea and
Japan.

Despite the fact that Kazakhstan’s digital cultural diplomacy is still at the earliest
stages of its development and is insufficiently represented in the logical literature,
its study is especially relevant in the context of rapidly changing models and
innovations. Perhaps the geographical location of a country between great powers
often reduces attention to its initiatives as an independent entity.

Therefore, a comprehensive analysis of Kazakhstan’s digital cultural diplomacy
in the current context is a priority research objective.

Research Materials and Methods

Digital cultural diplomacy is a relatively new and developing concept in
international relations theory. This article uses various statistical materials, articles,
and social media data to examine Kazakhstan’s digital cultural diplomacy with
Asian countries, particularly China, Japan, and South Korea. To assess the level of
cultural promotion, a study was conducted of the official websites and social media
pages of ministries and embassies of the Republic of Kazakhstan, as well as the
pages of Kazakh and foreign citizens.

News and articles on various websites allowed us to analyze Kazakhstan’s efforts
to develop digital culture internationally. Furthermore, local platforms in Asian
countries were examined to study the effectiveness of “soft power.” As mentioned,
digitalization is becoming an important part of Joseph Nye’s concept of “soft
power.” This article comprehensively examines the formation and development of
these concepts, namely “soft power” and “new diplomacy.”

The article utilizes qualitative research methods. Official documents, reports, and
strategic materials from government programs and international organizations were
used for the study. Additionally, examples demonstrating the use of digital cultural
diplomacy are examined. Online content, virtual exhibitions, documentaries, and
digital cultural projects demonstrate the importance of “soft power”. These studies
highlight the role of digital diplomacy in shaping the state’s image, maintaining
peaceful relations with other countries, and promoting national culture around the
world.

The study uses the SWOT analysis as an analytical tool to assess the strengths
and weaknesses, opportunities, and perceived threats of digital cultural diplomacy.
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To complement the qualitative analysis, selected quantitative indicators were
used to characterize the scale and visibility of digital cultural diplomacy initiatives.
These indicators include the number of digital platforms and cultural projects
identified in the selected cases, available audience and engagement measures
reported in academic studies, and documented indicators of digital cultural
participation where comparable data were available. Quantitative indicators are
used descriptively rather than as direct measures of diplomatic effectiveness.
This distinction is important because the number of followers, views or digital
interactions does not by itself demonstrate the achievement of cultural-diplomatic
objectives. The analysis therefore combines quantitative indicators with qualitative
assessment of the content, institutional actors, target audiences and communicative
functions of digital initiatives.

Results and discussion

Theoretical Framework: Soft Power and Digital Cultural Diplomacy.
Cultural diplomacy is one of the key instruments of a state’s soft power. The concept
of soft power was first coined by Joseph Nye. According to Nye, “soft power”
means the ability to influence other people’s behavior and achieve the desired results
through interaction and cooperation [1,p.5]. The currently most common form of
“soft power” is digital diplomacy.

States use digital tools and technologies to achieve their foreign policy goals,
establish direct contacts with society, strengthen their influence and shape public
opinion.

For example, according to contemporary experts, social media has accelerated
diplomatic communication, increased accessibility for people in every corner of the
world and allowed foreign ministries to instantly interact with a global audience.
Not only at the state level, but also through citizen participation, society, using
digital tools, quickly and widely communicates the state’s image to the world.

In 1994, the official website of the US Department of State was launched, which
was used as a means of disseminating information [5]. Since then, other countries
have begun using websites and email in diplomatic correspondence. It is worth
noting that the term “digital diplomacy” was first used in an academic context in
2001 by Wilson Dizzard in his book “Digital Diplomacy: American Foreign Policy
in the Information Age” [6].

Bjola, in turn, defines digital diplomacy as public diplomacy focused on
interaction with a broad international audience and relying on the capabilities of
information technology, primarily social media. Its main difference from traditional
public diplomacy is that it allows for the creation and maintenance of long-term
interactive relationships with foreign audiences in real time. The subjects of
digital diplomacy in international organizations include employees of secretariats
or other structural divisions, representatives of member state delegations, as well
as employees of international organizations in their personal capacity — that is,
all those who can maintain accounts on social media, attracting the attention of a
wide audience to the activities of the relevant organization. Later, digital diplomacy
began to be perceived as a fully-fledged diplomatic tool that evolved and began to
develop rapidly.

According to the study, the theoretical basis of digital diplomacy is the theory
of “constructivism”, which assumes that reality in international relations is
characterized not by material structures, but by relationships between people [7]. In
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other words, individuals shape their image of a nation by watching the activities of
its citizens.

In this manner, digital cultural diplomacy nowadays has two fundamental
establishments: soft power and constructivist hypothesis. While soft power theory
assumes achieving goals by influencing others, meaning that in this context,
the state actively intervenes and attempts to strengthen its influence in a specific
direction, constructivism often involves non-state actors, and their interactions
create a multifaceted and heterogeneous diplomacy that changes rapidly. For
example, government organizations, bloggers, tourists, and public figures represent
the country from different perspectives on various social platforms. Thus, not just
one, but several points of view and opinions about the country are formed. With the
help of both theories - soft power and constructivism - the state shapes its image and
position on the world stage.

Evolution of Kazakhstan’s Digital Cultural Diplomacy. Since gaining
independence on December 16, 1991, Kazakhstan has established official diplomatic
relations with a number of Asian countries, including the People’s Republic of China
(January 3, 1992), Japan (January 26, 1992) and the Republic of Korea (January
28, 1992), and has consistently made efforts to develop cooperation, strengthen
and maintain these friendly relations with Kazakhstan [8]. These steps had not only
political and economic, but also cultural, historical and geographical significance and
laid the foundation for the development of multifaceted international cooperation.

As part of the expansion of multilateral diplomacy, educational cooperation has
acquired particular significance. Kazakhstani students eager to study have received
excellent opportunities to participate in scholarship programs providing access to
a high-quality education. This primarily concerns government grants from China
and scholarship programs from Japan (MEXT) and the Republic of Korea (KGSP).
Also, relatively recently, the awarding of educational grants through the “One Belt,
One Road” initiative on a competitive basis for potential students in Kazakhstan has
become relevant in this context. Such initiatives have not only facilitated academic
mobility but also strengthened cultural relations between the countries. Additionally,
joint educational programs with the Confucius Institute, Japanese and Korean
cultural centers, and specialized language education centers have been established
in Kazakhstan. For a long time, until the 2010s, Kazakhstan considered cultural
diplomacy in traditional framework. However, with the development of digital
technologies and communications, cultural diplomacy has reached a qualitatively
new level. It has become possible to disseminate domestic culture abroad remotely
through various digital platforms and social media.

With the digitalization of international relations and the active use of online
tools, cultural interaction with Asian partners has become particularly relevant. It’s
no secret that embassies and consulates are currently holding some summits and
meetings remotely through various online platforms. Cultural events, educational
programs and various community festivals are also held online.

The development of Kazakhstan’s official presence on the Web has become a
critical step within the digital transformation. The Ministry of Foreign Affairs of
the Republic of Kazakhstan has maintained official Twitter accounts (presently X)
since December 2011, and Instagram since 2013. These digital platforms play a
vital part in forming the political and cultural image of Kazakhstan, conducting data
campaigns and organizing worldwide programs.

The activities of embassies and cultural centers overseas also play an important
role. They organize a wide range of online events and virtual presentations to
promote the national culture and traditions of the Kazakh individuals. Such events
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are very useful for the organizers, since they do not require large financial costs and
reach a huge gathering of people, which makes them more common than offline
events. As a result of the digital transformation of cultural diplomacy, Kazakhstan
has significantly expanded the scope of its cultural presence abroad and has been
given the opportunity to exert influence and establish multilateral cultural relations
in the global digital space without geographical restrictions.

State-Led Digital Cultural Diplomacy Instruments. Using the Ministry of
Foreign Affairs’ social media pages alone is insufficient to attract foreign audiences,
as they are official and political in nature. Therefore, the Ministry of Culture and
Information and other government organizations are launching websites and various
online competitions to reach a broad international audience, primarily creatively
inclined citizens. This format allows us to perceive culture not only as a propaganda
tool, but also as a form of mutual exchange that maximizes the impact of cultural
images. Among the main initiatives in this area are such projects as “Culture of
Kazakhstan”, “Kazakhstan through the eyes of foreign media” and “Google Arts &
Culture”.

Table 1 - Classification of Kazakhstan’s Digital Cultural Diplomacy

Type of instrument Examples Main function

State digital platforms Culture of Kazakhstan / Dlgl_tal presentation of national culture and
Qazaq Culture heritage

Digital cultural Google Arts & Culture International access to Kazakh cultural heritage

heritage

International media | Kazakhstan through the Promotion of Kazakhstan through foreign media

projects Eyes of Foreign Media
Dlplgmatlc social MFA .and diplomatic Cultural and public communication
media missions

Diaspora, bloggers,

Non-state actors . L
cultural intermediaries

Community-based cultural representation

*Compiled by the authors based on the source [9-11].

The “Culture of Kazakhstan” website, created on the initiative of the Ministry
of Culture and Information, is a source of information about the culture and history
of Kazakhstan, the purpose of which is the digitization of information materials.
Researchers interested in the history of Kazakhstan can access historical documents
and archival materials on the website. The site also publishes cultural news and
books from around the world, offers virtual 3D tours of the sights of Kazakhstan.
The website is available in Kazakh and six other official UN languages [9]. The
project’s multilingual nature expands the opportunity to provide foreign citizens
with a wide range of information about history and traditions. While the website’s
concept, content, and quality are excellent, its reach is limited due to its low reach
and influence. Therefore, connecting with social media, which subscribers use daily,
and posting content there is an excellent opportunity to increase its popularity.

The next project is the “Kazakhstan through the Eyes of Foreign Media”
competition. Experts consider it one of the most attractive projects among foreign
participants. The competition has been held annually since 2014 at the initiative of
the Ministry of Foreign Affairs of the Republic of Kazakhstan. Undoubtedly, the
competition is intended for a wide audience of foreign citizens who subsequently
publish documentary, cultural, entertaining, and analytical works about the history
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and culture of Kazakhstan in foreign media, on various online platforms, and on
social media. The competition selects winners who receive a unique opportunity to
visit cities across Kazakhstan, the most popular of which are Astana, Almaty, and
the Mangystau region [10]. The key feature of this program is that it is presented not
through official government sources of information about Kazakhstan, but through
the views and personal experiences of foreign representatives, making the content
more credible and appealing to external audiences.

The third project focuses on promoting culture through international digital
projects. The virtual exhibition “National Heritage of the Silk Road” on the Google
Arts and Culture platform includes ten exhibits from the National Museum of
Kazakhstan [11]. In addition, projects such as IchLinks - Asia - Silent Heritage
Project, Central Asian Archaeological Landscapes, and Silk Road Heritage
Corridors in Central Asia are being implemented.

Projects in the field of digital culture are carried out in cooperation with
international organizations, including UNESCO, ICOM and the Digital Culture
Network. This allows Kazakhstan not only to present its cultural heritage in museum
premises, but also to disseminate it using modern methods. As a result, the country
was given the opportunity to present its culture not only at the national, but also at
the global level in accordance with international standards.

As a rule, such projects are often limited to the dissemination of general
information about official events, cultural heritage, and news. From a constructivist
point of view, such state-oriented content does not always promote lasting trust
among a foreign audience since the cultural image is perceived more indirectly than
through direct experience [11].

For outside audiences, formal recognition with another country’s cultural image
is regularly less engaging than the individual feelings and impressions of genuine
individuals. In this setting, true and candid substance on social media is becoming a
progressively sought-after and compelling instrument for cultural interaction.

Non-State Actors: Diaspora, Bloggers, and Cultural Mediators. Non-
state actors acquire a special status in the context of cultural diplomacy. Digital
content from the Kazakh diaspora, promoting values such as tolerance, uniqueness,
and cultural diversity, is a unique tool for foreigners to gain an understanding of
Kazakhstan as a country of cultural diversity.

The formation of the Kazakh diaspora dates to the 18th century, during the
Kazakh-Dzungar wars. The Dzungar invasion triggered a mass exodus of Kazakhs
from their historical homeland, primarily to Central Asia, including Tashkent [12].
Subsequent stages influencing the expansion of the Kazakh diaspora abroad were
associated, firstly, with Stolypin’s agrarian reform in Kazakhstan (1906-1913)
and the events of 1916, which forced a huge number of kazakhs to emigrate to
neighboring countries such as China, Afghanistan, and Turkey. Secondly, factors
such as the establishment of Soviet power, the process of collectivization, World
War II and the socio-economic instability after the collapse of the Soviet government
led to an emigration mood among the Kazakhs and, accordingly, their outflow [13].

According to experts, the largest number of Kazakhs at that time ended up
in China. The rest of the Kazakhs were also recorded in Mongolia, Afghanistan,
Siberia, Iran, Tajikistan, Turkmenistan, Karakalpakstan and European countries.
According to statistics, almost 4 million people emigrated from the territory of the
Kazakh lands in the 20th century. Moreover, if in 1930-1933 1.1 million people
emigrated, then the population censuses of 1989 and 1999 recorded a decrease in the
number of Kazakhs from 16,199,000 to 14,953,000, which indicates the emigration
of almost 1.2 million people during this decade [14].
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Currently, according to official data, the Kazakh diaspora living abroad numbers
over 3 million people. Of these, a high percentage of Kazakhs reside in China (1.6
million) [15]. See the figure below.

Figure 1. The Kazakh diaspora abroad at the present stage

The Kazakh diaspora abroad at the present stage
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= China = CA, Europe, USA Uzbekistan Russia Mongalia
*Compiled by the authors based on the source [16]

The Kazakh diaspora carries out an informal diplomatic mission to advance
Kazakh conventions among foreigners. They reinforce Kazakhstan’s soft power
potential by organizing different forms of national art, including singing and moving
in their home nations. Holidays such as Nauryz, Republic Day and Independence
Day have already become recognizable for a foreign audience. Experts believe that
participation in humanitarian projects and educational programs also contributes
to shaping Kazakhstan’s international image through humanitarian projects and
educational programs.

In a number of countries, particularly China, Kazakh-language schools and
classes have been opened for Kazakh children, which in turn contributes to the
development of Kazakh culture and the preservation of Kazakh identity. The Kazakh
diaspora in East Asia uses both local and international social media to share their
daily lives and holidays, thereby introducing foreigners to Kazakh culture. Excellent
proficiency in both Kazakh and local languages allows them to convey elements of
Kazakh tradition in a manner understandable to foreign audiences.

This practice isn’t limited to diasporas in certain regions but is also carried out
by users of international social media. The promotion of Kazakh songs and films
through Asian and global media platforms such as Instagram, TikTok, and YouTube
has become widespread. Korean singer Son Wan-sub translates many Kazakh
modern and folk songs into Korean and also performs some songs on the dombra.

The film industry plays a huge role in the dissemination of Kazakh culture,
providing an opportunity for foreigners to learn about the history of the Kazakh
people. In 2025, the films “Kazakh Khanate: The Diamond Sword” and “Dos
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Mukasan”, dedicated to the history of Kazakhstan, were screened as part of the days
of the Kazakh Cinema Festival in Tokyo [17]. The film “The Walnut Tree” won the
Award for New Direction at the 20th Busan International Film Festival and was also
screened at several festivals in Japan and China [18]. “Kazimukan” won the grand
prize and the Best Actor Award at the Seoul International Web Film Festival [19].

Furthermore, numerous films about nomadic Kazakhs have been made in
China. The most notable is the television series “My Altai.” It tells leisurely about
the way of life of Kazakh nomads in China, their traditions, horse riding education
and interaction with the local population. At the same time, such projects as “The
Pastoral Business of the Tien Shan”, “Kazakh Shepherds” and “The Irtysh” also
explore the traditions of the Kazakhs, primarily their way of life, the development of
animal husbandry, seasonal migration and division of labor.

In general, most Kazakh works depict changes in Kazakh society after the
end of the nomadic period. Despite their stationary lifestyle, Kazakhs adhered to
the preservation of animal husbandry culture. Social life in these conditions of
civilization was exhausting, but despite this, a more mature part of society took
care to preserve the traditions of its predecessors and still continue develope them
in our time. Such content in various formats is becoming accessible to a wider
audience through the use of informal communication channels and digitalization.
The development of digital diplomacy has a positive impact not only on cinema and
music but also on the development of Kazakhstan’s tourism industry.

Kazakhstani users contribute to tourism by publishing videos dedicated to
Kazakhstan’s landscape design on social media. This format is very attractive for
foreigners. According to the information received, visitors and travelers regularly
share their authentic impressions of the places they visit, thereby refuting far-
reaching generalizations about society and providing more valuable data on almost
regular changes in the lifestyle of local residents. It is extremely important for
subscribers to share their feelings and ask questions to the manufacturer of the
substance, as well as to familiarize themselves with the location of the desired
places, especially on the Internet.

A prime example is the blogger @bydastann, who has 1.2 million followers.
He masterfully posts Kazakhstan’s national landscapes and beautiful places on
Instagram and shares them with a global audience. Some of his videos have been
posted on official Instagram accounts, including the account of the famous Turkish
Airlines, which increases the reach and awareness of his content.

Similarly, Taotao Aima, tourism ambassador in Kazakhstan, creates content
about typical national sports, traditional clothing and attractions for an audience of
millions on Chinese social media to publicize horse riding and bird watching.

Another Kazakh tourism ambassador, Yuji Natsuma from Japan, promotes the
Kazakh language both in Japan and abroad. He publishes numerous posts and videos
about Kazakhstan on social networks (TikTok and Instagram).

Hence, bloggers and agents of the diaspora not as it were make visual substance,
but moreover present nature, conventions and dialect to a remote gathering of
people through advanced communication, uncovering the foremost vital viewpoints
of culture from a modern, bizarre point. Their exercises have ended up an
fundamentally portion of computerized social strategy.

However, the viability of such promotion depends not only on the quality of the
substance, but also on the group of onlookers. In spite of the fact that East Asians
effectively utilize prevalent social platforms, they have not, however, made them
a part of their day-to-day lives. Therefore, they ought to investigate and utilize
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neighborhood stages to extend their reach to the Asian gathering of people is getting
to be increasingly pressing.

Regional Digital Platforms and Cultural Outreach in Asia. In Asian
countries, regional social networks are used not only because of their versatility
and convenience, but also because in some countries access to foreign platforms is
restricted and regulated. In this regard, the creation of content about Kazakhstan on
local digital platforms is especially important for the development of cultural and
humanitarian relations with East Asian countries.

In this regard, it appears fitting to require under consideration the foremost far-
reaching territorial social media platforms in Asian nations, specifically in China,
the Republic of Korea and Japan.

The most common social media platforms among the Chinese population are
WeChat, Weibo and Bilibili. These tools differ significantly from the social media
platforms used by Kazakhstanis.

WeChat is a super-popular application created by Tencent in 2011. Originally
known as Weixin, it was officially renamed WeChat for the international market in
2012. Over the past ten years, the platform has become one of the world’s largest
standalone mobile apps [20]. WeChat’s advantage is that users can exchange emails,
send voice messages, and make video calls. Posting visual content is another popular
feature of WeChat. Users can share their location with followers. In this regard, it is
similar to Instagram and TikTok, which used by a great many of population in our
country.

Unlike other platforms, WeChat is a multifunctional ecosystem: approximately
90% of user payments are made through the app using QR codes. WeChat also
provides access to national services and digital documents, as well as tickets for
transportation and cultural events, including cinema.

It is estimated that Chinese users spend a third of their mobile internet time on
WeChat and typically return to the app ten times a day or more.

The platform integrates over 300 mini-apps. However, the app is largely isolated
from the Western digital space, has a strict system of rules and the registration
process for foreign users remains difficult.

Weibo, another app, is considered the Chinese equivalent of Twitter. Launched
by Sina Corporation in 2009, it began to gain a large audience after China restricted
access to social networks like Facebook and Twitter [21]. This platform is
characterized by its active presence in official media and the presence of a distinct
fan culture. However, unlike advanced visualization-oriented social systems, they
are overloaded with meaningful publications and official information, and their
main target audience is elderly customers.

The Bilibili program, launched in 2009, is widely used among young people.
Originally developed exclusively for anime, comics and games, it has since
undergone significant changes and now offers high-quality PCG content and
interactive comment systems [22].

South Korea, like China, has its own local platforms. Kakao Talk and Naver
apps are worth mentioning. Kakao Talk, which has been successfully operating
since March 2010, quickly gained great popularity among users. In just one year,
the number of users exceeded 10 million, by 2012 it reached 60 million worldwide,
and by 2022-2024 an increase to 45-48 million is expected [23]. Kakao Talk is
more than just a messaging tool, it’s a huge system that combines payments, games,
comics and music content in one place. This application includes, among other
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things, a video platform, a navigation and booking service, including taxi. Kakao
Talk is currently the most popular app used by 96% of the South Korean population.

Another existing network, Naver, was founded in 1999. In 2000, the platform
first introduced a “complex search” service, and in 2002, a question-and-answer
system was introduced. In 2009, the launch of Naver Webtoon and Naver Music
significantly expanded the platform’s audience [24]. Naver subsequently developed
an ecosystem of digital services, including a blog platform, thematic forums, video
content, and digital comics. Additionally, a multilingual dictionary and a mapping
system capable of competing with Google Maps were introduced.

According to data, three local apps are widely used in Japanese society: LINE,
Note, and Ameba. LINE, founded in 2011, offers users not only messaging but also
online payments [25]. It also features anime and manga-style content, as well as a
huge number of sticker sets, which are popular among teenagers. In Japan, many
companies maintain official pages on the platform, and approximately 70% of small
businesses use LINE for marketing. In addition to LINE, other digital platforms
are also popular in the country. For example, the note-taking service, introduced in
2014, is primarily aimed at authors and content creators. By 2025, the audience has
already reached 1 million users [26]. No less popular is the Ameba platform, which
is mainly focused on blogging and personal media projects.

Thus, we see that in all three Asian countries, social media is an integral part of
people’s lives. Messaging and content sharing, online payments, and much more
have become everyday tools for social media users. Although these applications
may seem similar at first glance, they differ strikingly from each other due to the
national preferences and interests of the countries in which they are used. In China,
social platforms are considered universal and capable of competing with other
international networks, but their operation is strictly regulated by rules [27].

The situation is different in the Republic of Korea, where digital platforms
generally oppose deep integration of services, which reduces social barriers and
promotes more open and direct dialogue between users. This, in turn, promotes
faster and more sincere communication.

Given the cultural peculiarities of Japanese society, their digital platforms are
based on elements of gentleness, politeness and a certain restraint in expressing
emotions. An analytical comparison of social networks in the three countries is
presented in Table 2.

Table 2. Analytical table of digital platforms of China, South Korea and Japan

Country Platforms Functions Advantages Limitations
China WeChat, Messaging, Over 300 Strict rules, restrictions
Weibo, Bilibili | payment, apps in one on certain content,

national place, with a difficulties with
services, stable internal | registration for non-
content, audience locals.
games and
anime

South KakaoTalk, Messaging, Can compete Mostly aimed at the

Korea Naver payment, with Google Korean market, very
comics and Maps - difficult to use without
music, video | connected, knowing Korean
content, global language
navigation, communication
dictionary
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Japan LINE, Note, Messaging, Thousands Limited commercial
Ameba payment, of stickers content, no
anime, expressing international audience,
manga, emotions, services may be region-
marketing, convenient for | specific
article running a small
business

Kazakhstan can develop its own digital cultural diplomacy by drawing on the
experience of these platforms. As shown in the table, each country’s platform has
both its own unique features and similarities in functionality. The most striking
of these is the integration of multiple applications and services into one place.
Currently, in Kazakhstan, content-rich social networks, however payments, national
services, music platforms, translation, mapping services, and other frequently used
functions are not integrated and operate separately in different applications. On
the one hand, this facilitates sustainable communication with domestic audiences
and the formation of local digital communities. On the other hand, the experience
of Asian platforms can serve as an example of the effective integration of digital
services in this regard.

Table 3. Digital Cultural Diplomacy Platforms in Kazakhstan and East Asian
Countries

public communication,
national image

Country Main platforms Main cultural and Key audience
diplomatic functions
Kazakhstan Qazaq Culture, Cultural heritage, International and
Instagram, TikTok, national identity, domestic audiences
YouTube cultural promotion
China WeChat, Weibo, Bilibili | Cultural content, Domestic and foreign

audiences

South Korea

KakaoTalk, Naver

Popular culture,
cultural content, public

Domestic and
international

engagement audiences
Japan LINE and other digital | Cultural and creative Domestic and
platforms content, public international

communication audiences

* Compiled by the authors based on the source [28-30] and the empirical materials
examined in this study.

Academic studies demonstrate that the effectiveness of digital diplomacy depends
not only on the availability of digital platforms but also on audience engagement and
the structure of communication networks. Park and Lim [28], in their comparative
analysis of South Korean and Japanese public diplomacy, identified differences
in network structures and patterns of foreign-public engagement, while Jiang
demonstrated the importance of Weibo as a platform for diplomatic communication
in China [29]. In the case of Kazakhstan, Collins and Bekenova found that diplomatic
communication through Facebook was predominantly characterized by one-way
communication [30]. These findings suggest that Kazakhstan’s digital cultural
diplomacy should move beyond the simple dissemination of cultural content toward
more interactive and audience-oriented communication.
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However, limitations in the use of these platforms should not be ignored, as
the high degree of regulation can hinder international recognition of the state and
the promotion of national culture among foreign audiences. Based on the obtained
results, a comprehensive SWOT analysis of Kazakhstan’s digital cultural diplomacy
in East Asian countries.

SWOT Analysis of Kazakhstan’s Digital Cultural Diplomacy in East Asia

Arich and unique cultural heritage that attracts interest from Asian
audiences

Active participation of the diaspora and bloggers in creating authentic
content

Use of digital formats (online exhibitions, social media, media content)
Positive international image as a peaceful and multinational country
Government support and Establishing friendly relations with Asian
countries

Lack of content in foreign languages

Limited content targeted at the Asian region

Lack of online educational programs for international students
Insufficient systematization of digital cultural initiatives

Leveraging the experience of Asian digital platforms (WeChat, Naver, LINE)
Growing interest in authentic and emotional content

Opportunities Developing localized content for China, Korea, and Japan

Expanding digital collaboration with Asian cultural institutions

Strengths

Weaknesses

Limited access of foreign content to local audiences
Competition with strong cultural brands from other countries
Threats Risk of stereotyping and distortion of cultural images

Rapidly changing digital trends and platforms

Insecurity of the Internet

The SWOT analysis has shown that one of the main qualities of Kazakhstan is
the preservation of its cultural heritage and conventions, as well as the basis for
long-term, calm and trusting relations with major Asian countries, which guarantee
stability and prospects for further improvement. However, the need for knowledge of
other foreign dialects and the limited number of online training programs for remote
countries, including Asian ones, are hindering the dissemination of the country’s
social heritage abroad.

The preceding classification and comparative analysis indicate that Kazakhstan’s
main challenge is notthe absence of digital cultural resources, but the limited systematic
measurement and targeting of their international reach. In contrast, research on South
Korea and Japan has demonstrated the value of examining audience engagement and
organizational network structures, while research on China highlights the importance
of'adapting diplomatic communication to the specific architecture of domestic digital
platforms [28-29]. For Kazakhstan, therefore, the development of digital cultural
diplomacy requires a transition from the simple presence of cultural content online
toward systematic audience-oriented communication and measurable international
engagement.

To overcome these obstacles, Kazakhstan’s activities should be focused on
increasing the number of joint ventures with Asian countries, improving the quality
of online platforms, creating virtual and interactive groups, including the most
modern entertainment reflecting the social uniqueness of the country and distributing
it among young people.
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At the same time, issues of internet security, existing restrictions, the spread
of disinformation and the growing number of competing countries are considered
potential threats to the development of Kazakhstan’s digital diplomacy.

In general, the analysis allows us to consider digital cultural diplomacy as a
promising area for further development. It can be used to develop a strategy for
spreading the national culture internationally and using it as an instrument of
influence in regional and international diplomacy.

Future Prospects: The history, mythology and historical heritage of the
nomads of Kazakhstan have a significant potential for attracting the interest of an
international audience. At the same time, as demonstrated in the SWOT analysis,
high-quality gamification, widely used among young people, can be an effective
tool for introducing the new generation to this culture through the incorporation of
game elements.

Strategic and digital games are widely used in countries such as China, South
Korea, and Japan, so gaming could very well become a new platform for developing
Kazakhstan’s cultural diplomacy. Joint virtual gaming projects with these Asian
countries could also become an effective initiative at the regional level. Kazakhstan,
as a cultural hub for Central Asia, provides access to the market, while its Asian
partner countries enhance the quality and impact of games through advanced
technology, a broad audience, and a sophisticated visual style.

Properly designed gamification creates conditions for young people to develop
research, analysis, and practical application skills, as well as thinking and flexibility.
For the older generation, this is an opportunity to receive new information and
spend their free time creatively. Players can plunge into the mythological world
through quests, group games, simulations and platformers, take on the role of heroes
and heroines and get not only information about them, but also a special cultural
experience. Virtual tours allow followers to become acquainted with historical
geography and ethnography. Such projects become not only a playground full of
engaging entertainment but also a center for the dissemination of cultural knowledge
and the contemporary presentation of heritage.

Conclusion

This paper explores a deep understanding of digital cultural diplomacy. This
type of diplomacy is examined from a constructivist perspective, using soft power
theory in a relatively new analytical context. Additionally, emphasis is placed on the
idea of gamification and its potential for transmitting cultural values, as well as their
potential for use in joint projects between Asian states.

Overall, Kazakhstan’s relations with Asian countries are developing peacefully
and sustainably. In recent years, amid the rapid development of digital technologies
in the context of globalization, diplomatic interactions have been conducted online
not only between official representatives of states but also between members of
society. Thanks to the availability of foreign information sources for citizens and
the speed of communication, the promotion of Kazakh culture is growing every day.
Although digitalization creates great opportunities for Kazakhstan to improve its
reputation on the world stage, the field of digital cultural diplomacy is developing
slowly.

The comparative evidence also demonstrates that the development of digital
cultural diplomacy should be assessed through both the diversity of available
instruments and measurable forms of public engagement. Kazakhstan has
established a number of digital channels for presenting its cultural heritage and
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national identity, but their international reach and audience interaction remain
insufficiently documented. The experience of East Asian countries shows the
importance of adapting communication to local digital ecosystems and developing
institutional mechanisms for monitoring audience response. Thus, Kazakhstan’s
future digital cultural diplomacy should combine the digitization of cultural heritage
with localized content, interactive communication and systematic evaluation of
international audiences.

However, the combination of rich traditional heritage and modern technology
culture of Kazakhstan is spreading all over the world. As demonstrated in the
study, the Kazakh diaspora abroad plays a key role in this process. The promotion
of national culture and ideological values is carried out through regional digital
platforms, the activities of education, film and music content. However, this process
faces a number of challenges. The limited number of educational programs, as well
as the focus of most domestic content on a domestic audience, are hindering the
development of a cultural presence abroad.

Addressing these challenges, expanding joint cultural projects with Asian
organizations and companies, and creating new virtual gaming formats and useful
platforms will provide a solid foundation for further growth. Digital cultural
diplomacy will not only promote the development of national culture but also create
peaceful and lasting bridges of communication globally.
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